
A WHITEBOARD ORIENTATION FOR BUILDING YOUR CLINIC USING THE MODERN MARKETING MIX



We invite you to 
experience all that 360 
Marketing has to offer, 
with eight essential 
disciplines that can be 
put to work for you.

360 Marketing is the only 
subscription service that 
expertly handles your 
marketing needs more 
effortlessly than you ever 
thought possible. It gives 
our clients back their 
time to spend with those 
who matter most. With 
an ever-evolving variety 
of marketing, tailored to 
reach your most pressing 
challenges, and a trusted 
one-on-one relationship 
with a dedicated Marketing 
Director, we orchestrate 
each piece of marketing 
to your desire and taste; 
and provide access to a 
growing multi-disciplined 
team of in-house 
specialists. This equates 
to a lasting journey of 
continuous results that can 
power the daily success of 
your clinic.



360 MARKETING

STRATEGIZE CREATE AMPLIFY

Develop new ideas.
Identify the direction your 

clinic needs to take in pursuit 
of your most ambitious goals.

Make them happen.
First impressions last, make 
an impact. Use a production 

team to recreate your 
business image. 

Be recognized.
Engage your employees, 
the media, your target 

market and the public with 
captivating communication.



DIRECTED BY STRATEGY

Creative CommunicationsMarketing Strategy Paid Media

Personal Branding Marketing AutomationSEO Social Influence
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What is 360 Marketing?

Marketing’s battle for physical territory has evolved into the 
competition for share of the mind.
Gregory Gray, Co-Founder of Five Star Clinics

Marketing is the promise, the big idea, and the 
expectation that resides in each patient’s mind about 
a product, service or company. People fall in love 
with great clinics, trust them, and want to believe in 
their superiority. Marketing is shorthand. It stands 
for something. This type of thinking was originally the 
purview of big consumer products only. Now every 
clinic, regardless of size, talks about branding, patient 
experiences and social media engagement. Bottom 
line: good marketing can build clinics. Ineffective 
marketing undermines success. As products and 
services become indistinguishable, as competition 
creates infinite choices, as clinics merge into faceless 
monoliths, differentiation in the hearts and minds of 
patients becomes a paramount goal. This is where 
360 Marketing comes in.

360 Marketing is a revolutionary service created by 
Five Star Clinics. It is marketing made by humans. It 
allows a small business, which typically doesn’t have 
the time, human resources or advertising budgets, to 

market their products and services to the same high 
standards of quality as a big business.

Consumers are more sophisticated now than at 
any time in history. They rely on the web to educate 
themselves about your products or services, 
gather information about your clinic, validate your 
reputation from reviews and refer their friends via 
social media. This is no longer a trend. It’s the way all 
people do business. 

360 Marketing can expertly handle all aspects of 
your marketing through a network of in-house talent, 
experienced in a variety of specialized disciplines. 
It is cost-managed with a single, seamless monthly 
subscription fee. It’s about building your brand. 
It’s about finding more patients to identify you as 
different from your competition, to buy what you 
sell, for more years, and at a higher price. With 360 
Marketing, our only agenda is yours.



It is better to fail in originality than to succeed in imitation.
Herman Melville
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How does it work?

Five Star Clinics’ currency is time. The one thing we all 
lack but also the hardest thing to give someone.
Edward Gray, Chief Information Officer at Five Star Clinics

Strong marketing stands out in the densely crowded 
marketplace. This is why the modern small business 
can no longer expect to advertise in one medium 
or channel – such as the Yellow Pages – and receive 
a healthy flow of results. Delivering on marketing 
promises must become an employee mantra. 
Substantial evidence suggests that clinics with 
employees who understand and embrace marketing 
are more successful. This allows a business to 
transform from the inside out and drive profitable 
growth. By using 360 Marketing, predicting a vision 
for the future is a case of putting steps in place to 
create it. Here’s how it works:

Clients purchase a fixed amount of studio time 
each month. Time can be used for: search engine 
optimization, creative work, communications, social 
media, online advertising, web development, public 
relations and strategy – or any combination of these. 

This prevents the need to hire several different 
specialty firms and run the dangerous risk of 
producing fragmented, amateurish marketing. 

360 Marketing is a passport to mastering the entire 
modern marketing mix, without hassle.

How we invest studio time depends. Some clients 
decide what they most need; other clients prefer to 
work with us to determine what marketing needs to 
be done. In both cases, we listen to their goals, map 
them, build them, and make them real. This happens 
through a one-on-one relationship with a dedicated 
Marketing Director, who is the client’s main point-
of-contact. With us, there’s no dealing with a fleet 
of different personnel to get what you want. Your 
Marketing Director will orchestrate each piece of 
marketing to your exact taste; they will brief teams, 
handle quality-control, are accountable for results 
and seek ways to improve along the way. 

360 Marketing eliminates the need to rely on 
traditional advertising to reach new patients. It 
gives entrepreneurial clinic owners back their most 
precious asset - their time.



Don’t be afraid to give up the good 
to go for the great.

John D. Rockefeller
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People who succeed have momentum. The more they succeed, the more they want to 
succeed, and the more they find a way to succeed. Similarly, when someone is failing, the 

tendency is to get on a downward spiral that can even become a self-fulfilling prophecy.
Tony Robbins
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From the moment we wake up to the time we go 
to sleep, we experience 6,000 marketing messages. 
Opening the medicine chest, reaching into the closet, 
peering into the refrigerator, checking the mail, we 
are surrounded by the familiar brands that are part 
of our lives. In every case, a creative professional 
has considered how to generate recognition for the 
company and desire for the brand.

We think about their need to communicate 
effectively: first with their earliest patients and, 
as they create success, with their distributors and 
vendors, and on through the growth cycle to venture 
capital firms and their responsibility to shareholders.

When is it needed?

Opportunities don’t happen. You create them.
John D. Rockefeller

When 360 Marketing is needed

New clinic, new product

I’m starting a new clinic. I need a 
professional to handle my marketing. 

We’ve developed a new service and it 
needs to be introduced to the market 
yesterday.

We need to raise millions of dollars.  
Our clinic needs to look attractive to 
investors. 

We’re going public in July. We need to 
launch a world-class brand and market 
ourselves across all digital channels. 

We need to raise venture capital, even 
though we do not have one patient.

Deficiency of marketing

I want our marketing to reflect what 
really goes on in our clinic. 

We have never needed to do marketing 
before, but we have an aggressive new 
competitor who is taking all of our 
business and it’s affecting our sales.

We’ve relied upon word-of-mouth 
referrals and those patient wells are 
drying up. 

Our marketing no longer fits who we are 
and the quality we can provide. 

Yellow Pages no longer brings us new 
patients!

Change outside perception

We want to reposition and renew our 
clinic through marketing. 

We’re not the same type of business as 
when we started the clinic. 

We need to communicate clearly about 
who we are. 

We feel like the best kept secret in town. 
No one knows who we are. 

Our share price remains depressed.



Managing marketing aspirations

360 Marketing can
Reach new groups of potential patients

Generate more value from existing patients

Serve as a thread for equity building over time

Provide consistency across many different channels

360 Marketing can’t
Embody every message for everybody

Sell a bad product with a negative reputation

Solve all issues with sales from the very start

Revitalise a brand

We’d stop all advertising if we could.

We are a great clinic with  
market-beating services. Yet we look 
behind the times.

Our brand does not position us shoulder 
to shoulder with our competitors.

We have 40 divisions and inconsistent 
language. We are all over the place.

I’m embarrassed when I hand out my 
card. It sends out the wrong message.

Everyone in the country knows our 
brand because we’ve been around so 
long. But admit it, it needs to be bought 
into 21st century.

Start integrated marketing

Sales teams are winging it. They need 
great marketing to support their efforts.

We don’t present a consistent face to 
our patients.

We lack consistency and need a new 
marketing architecture for acquisitions.

Our packaging is not distinctive.  
Our competitor’s look better, and their 
sales are up.

All of our product literature looks like it 
comes from different clinics.

We need to look strong, we are a global 
clinic. 

Every division does its own thing when 
marketing. This is expensive and 
frustrating.

Opportunity is created

We want to send a clear message to our 
stakeholders that this is a merger  
of equals.

We want to express that this merger will 
mean 1 + 1 = 4.

We want to leverage the brand equity 
through franchising or licensing.

We need to send a strong signal to the 
world that we are the new industry 
leader.

We need a new name.

How do we evaluate our acquisition’s 
brand and fold it into our brand 
architecture?

Two industry leaders are merging. How 
do we manage our new marketing 
systems?
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Why invest in marketing?

Make it easy for patients to buy

Compelling marketing presents any 
clinic, any size, anywhere with an 
immediately recognizable image that 
positions it for success. 360 Marketing 
helps manage the perception of a 
clinic and differentiates it from its 
competitors. Smart marketing conveys 
respect for the patient and makes it 
easy for them to understand features 
and benefits. A new product design or a 
better website can delight a patient and 
encourage loyalty. 360 Marketing makes 
it easy for patients to buy because of 
the quality of marketing work created 
and how it’s amplified across the entire 
marketing mix.

Make it easier to make sales 

360 Marketing works whether you 
are the CEO of a global conglomerate 
communicating a new vision to the 
board or an entrepreneur pitching to 
VC’s. Everyone is in the business of 
selling. 360 Marketing works across 
diverse audiences and cultures to 
build understanding of a clinic and its 
strengths. By making intelligence visible, 
360 Marketing communicates a clinic’s 
core value proposition. We find that 
coherence of communications across 
various digital media sends a strong 
signal to the patient about the laserlike 
focus of a clinic.

Eliminate the need to advertise 

The goal of all clinics is to grow.  
The role that marketing plays is to 
bring a clinic’s products and services 
correctly to the market, facilitating 
growth through finding and converting 
new prospects into patients. The ever-
evolving marketing landscape demands 
that clinics have the latitude to move 
fast and adapt to benefit from emerging 
trends the second they become popular. 
360 Marketing sets a new standard 
in marketing for clinic owners and 
entrepreneurs as it eliminates the need 
to rely on expensive advertising and 
gives back their most precious asset - 
their time.

The best marketing embodies and advances the 
clinic’s brand by supporting desired perceptions 
through an array of appropriate mediums and 
channels. Marketing expresses itself in every touch 
point of the brand and becomes intrinsic to a clinic’s 
culture – a consistent reminder of its core values and 
unique selling proposition. This innate understanding 
from the inside helps to perpetuate the outward 
projection of the brand. The brand is the pinnacle of 
a pyramid; recognition by patients fuels comfort and 
loyalty and sets the stage for a sale. Stellar marketing 
demonstrates rather than declares a unique point of 
view, from the home page of a website to the design 
of a product to the face-to-face sales experience. It’s 
the amalgamation and consistency of these elements 
that reinforces the strength of a brand.

Brands with great marketing are regularly in the 
media. Business magazines feature such articles 
as “The Country’s Best Places to Work,” or “Most 
Powerful Brands In The World,” citing market share 
and other economic indicators. Practically every 
book on brand strategy will remind you of the 
present value of the Coca-Cola brand, which seems 
to increase even when the economy falters. It is 
more challenging, however, to measure the impact 
and value of marketing. If the Coke brand is worth 
$74 billion, we can safely assume that the Coca-Cola 
logotype and brand are assets that have intrinsic 
value.

Reasons to invest in 360 Marketing



Successful people do what unsuccessful 
people are not willing to do. Don’t wish it 

were easier; wish you were better.
Jim Rohn
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The sole purpose of marketing is to sell more to more people, 
more often and at higher prices. There is no other reason to do it.
Stephen Gray, Co-Founder of Five Star Clinics

Marketing takes a day to learn 
and a lifetime to master.

Gregory Gray 

There is nothing more valuable 
than a spotless reputation.

Phil Kolter

I’ve learned that people will forget what you said, 
people will forget what you did, but people will 
never forget how you made them feel.
Maya Angelou

Many entrepreneurs and clinic owners create 
significant value through the products and services 
they provide to the market. We refer to this as their 
inside reality. When a clinic’s outside perception (i.e. 
marketing) is lower than its inside reality, they feel 
like the best kept secret in town. On the other hand, 
when the outside perception outperforms the inside 
reality, the clinic engages in overselling or saying they 
can deliver something they cannot. 360 Marketing 
has one goal – to raise the client’s outside perception 
(i.e. marketing) to the same level as its inside 
reality – so a true equilibrium can exist. When this 
happens, value creation is rewarded with exceptional 
marketing, which can be depended upon for new 
patient results, and then scaled with time.

Marketing Strategy

The aim of marketing is to know 
and understand the customer so 

well the product or service fits 
him and sells itself.

Peter F. Drucker
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There’s a way to do it better—find it.
Thomas Edison

Ideas are easy. Impact is hard. Effective creative is 
a lot of little things done exceptionally well. With 
your 360 Marketing collaboration, you’ll never have 
to suffer fragmented creative work from using 
several different firms. You’ll have access to over 40 
in-house writers, designers, photographers, editors 
and illustrators with one common goal: blowing 
business objectives (and minds) out of the water.

Creative

Too many people, including the ad industry, 
believe the future is something that happens 

and just rolls them over in its wake.
Cindy Gallop, former chair of Bartle Bogle Hegarty

Creativity is just connecting things. When 
you ask creative people how they did 
something, they feel a little guilty because 
they didn’t really do it, they just saw 
something. It seemed obvious to them 
after a while.
Steve Jobs, co-founder of Apple

Creative ideas flourish best in a shop which preserves 
some spirit of fun. Nobody is in business for fun, but 
that does not mean there cannot be fun in business.

Leo Burnett, the Leo Burnett Company



An idea can turn to dust 
or magic, depending 

on the talent that rubs 
against it.

Bill Bernbach, co-founder 
of Doyle Dane Bernbach

The best ideas come as jokes. 
Make your thinking as funny as possible.

David Ogilvy, founder of Ogilvy & Mather
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Content marketing is the only marketing left.
Seth Godin

We are living in the age of quality content. We help 
our clients make the most of content. Whether it’s 
to set out the vision, to explain their ideas, to fire up 
their people, or to win and retain patients. The better 
you are at using words, the better you are at making 
money. Ask any salesperson or street performer. 
Ask any entrepreneur. The way you communicate 
shapes the results you get. Effective communication 
forges better relationships, and better relationships 
help build a better business. Creating content at 
scale consumes a large portion of the ongoing 360 
Marketing collaboration. Our content team produce 
quality content for virtually every channel which can 
deliver big results, at the speed of culture.

Communications

Your brand is so much more than what you sell.
Jon Iwata, SVP, Marketing and Communications, IBM

People don’t buy what you do, they buy why you do it.
Simon Sinek
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Stop interrupting what people are interested in 
and be what people are interested in.

Craig Davis, former Chief Creative Officer at JWT 

Make your customer 
the hero of your stories.
Ann Handley
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Whether you own a micro-sized clinic or preside 
over a publicly-traded organization, our approach 
to spending your money on advertising is the same 
- outsmart the competition rather than outspend 
them. This core concept drives our efforts and 
focuses our attention to seek out underpriced 
audiences to reach. Unlike many agencies, Five 
Star Clinics don’t clip the ticket of your ad budget 
or take commissions/incentives. This is why we 
aren’t romantic about any particular channels or 
tactics, and instead solely aim to capture the widest 
mindshare for the least amount of outlay.

The success of 360 Marketing over the past five 
years is partly due to our media division working 
alongside in-house creative and strategy teams. 
The media division consists of: media planning, 
buying and research, as well as, reporting, analytics 
and enterprise-standard ad technology. By having 
these disciplines under 360 Marketing, we are able 
to tightly integrate all marketing activities, ensuring 
ad buys are as impactful as possible. Transparency 
is key to effective paid media campaigns. Precise 
details of all media purchased are openly shared with 
clients, including all rates paid, granular performance 
metrics and anything else the client may need.

Paid Media

The web attacks traditional ways of doing things and 
elites, and this is very uncomfortable for traditional 
businesses to deal with.
Sir Martin Sorrell, CEO, WPP Group



We have technology, finally, that for the 
first time in human history allows people 

to really maintain rich connections with 
much larger numbers of people.

Pierre Omidyar, founder, eBay

Online advertising doesn’t 
have to be a “wild west”.

Benjamin Edelman, Harvard 
Business School



What happens when you combine blogs, Google and millions 
of dissatisfied customers? An e-mob.
Bob Garfield, advertising author

Finding new ways, more clever ways to interrupt people doesn’t work.
Seth Godin, bestselling author
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Google only loves you when everyone 
else loves you first.
Wendy Piersall

Q: How do you get to the top of Google? A: Build a 
business that goes further - than your competitors 
do - to delight patients. Search Engine Optimization 
(SEO) is the process of affecting the visibility of your 
site in Google’s un-paid (or organic) results. Over 
85% of consumers search for local businesses online. 
Web leads originating from SEO efforts are up to 10 
times more likely to become patients, as compared 
to paid media. And fewer of these patients name 
‘price’ as their major deciding factor. There is no 
doubt your competitors will be vying to be found 
on the same Google searches, so how does your 
business stand out? Beyond better value creation, 
the challenge is to out-optimize your competitors to 
earn first page positions for every search that will 
benefit your clinic. 

Exclusively for 360 Marketing clients, we use a leading 
SEO platform which is currently helping 8,400 global 
brands win in search engine optimization. 

Our enterprise technology is the only integrated 
SEO management platform which combines SEO 
and business metrics into one-click reports, and 
provides actionable recommendations on the best 
opportunities to gain share of organic search traffic, 
which are actioned as part of 360 Marketing. Our 
advantage is giving 360 Marketing clients an edge 
that’s difficult for competitors to imitate or gain any 
advantage over whatsoever.

Search Engine Optimization
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Good SEO work only gets better over 
time. It’s only search engine tricks 

that need to keep changing when the 
ranking algorithms change.

Jill Whalen

My rule of thumb is build a site for a 
user, not a spider.

Dave Naylor
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Be yourself, everyone else is already taken.
Oscar Wilde

Brand you. How valuable would it be to become an 
iconic and monetized leadership authority within 
your field of expertise? Regardless of industry or 
clinic size, consumer trust in clinics is reaching 
record lows; it has never been more effective to 
build your personal brand and maximize the quality 
of your online reputation. We create, produce, 
and distribute premium content at scale for 
emerging and established clinic owners and talent 
personalities (celebrities, musicians, artists, athletes, 
visionaries, etc.). 

360 Marketing delivers a proven roadmap on how 
to build awareness and equity around your stories, 
experience and skills to elevate the demand and size 
of your future business opportunities. In addition to 
establishing and maintaining a regular communication 
channel (blog, podcast, online video show, etc.) and 
a volume of supporting social content, growing your 
personal brand includes an overall social growth 
strategy, analytics, and insights for the most relevant 
platforms and audiences. Our goal in helping you grow 
your personal brand is to create the least amount of 
work for the maximum amount of results.

Personal Branding

Absorb what is useful, reject what is useless, add what is 
specifically your own.
Bruce Lee
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Branding demands 
commitment; commitment 

to continual re-invention; 
striking chords with people 
to stir their emotions; and 

commitment to imagination. 
It is easy to be cynical about 
such things, much harder to 

be successful.
Sir Richard Branson
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DR ANH NGUYEN 

Anh is one of most famous plastic 
surgeons in Australia. Her personal 

brand communicates her belief 
that women should celebrate their 

achievements and be proud of their 
bodies. She understands women 

may feel insecure and unhappy with 
their appearance and this can have a 
negative impact on their self-esteem 

and confidence.



SIR RICHARD 
BRANSON

Richard is an English business 
magnate, investor and philanthropist. 
He founded the Virgin Group, which 
controls more than 400 companies. 

Branson expressed his desire to 
become an entrepreneur at a young 

age. His first business venture, at 
the age of 16, was a magazine called 

Student. He opened a chain of 
record stores, Virgin Records in 1972. 
Branson’s Virgin brand grew rapidly 
during the 1980s, as he set up Virgin 

Atlantic airline and expanded the 
Virgin Records music label.



OPRAH WINFREY

Oprah is a media proprietor, talk 
show host, actress, producer, and 
philanthropist. She is best known 

for her talk show The Oprah Winfrey 
Show, which was the highest-rated 

television program of its kind in 
history. Dubbed the “Queen of 

All Media”, she has been ranked 
the greatest black philanthropist 

in American history. Several 
assessments rank her as the most 

influential woman in the world.



GARY vAYNERCHUK

Gary is a Belarusian American 
entrepreneur, author, speaker and 
internet personality. First known as 
a wine critic who grew his family’s 

wine business from $3 million to $60 
million, Vaynerchuk is best known 

for his work in digital marketing and 
social media, leading New York-

based companies VaynerMedia and 
VaynerX.



TIMOTHY FERRISS

Tim is an author, entrepreneur, 
self-proclaimed “human guinea pig”, 
and public speaker. He is the author 

of The 4-Hour Workweek and has 
written a number of self-help books 

on the “4-hour” theme, some of 
which have appeared on the New 

York Times, Wall Street Journal, and 
USA Today bestseller lists. Ferriss is 

also an angel investor and an advisor 
to Facebook, Twitter, StumbleUpon, 

Evernote, and Uber, among other 
companies.
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Your patients are smarter, better informed, and more 
primed to be source of referrals than ever before. 
This new class of patient demands to be reached, 
educated and communicated with in sophisticated 
and engaging new ways. That’s why marketing 
automation has become a key component of 360 
Marketing. 

A well-constructed automation goes far beyond what 
email marketing can do. It is designed to maximize 
the sales results which can be produced from every 
ad or promotion you create. For 360 Marketing 
clients, we use a Five Star Clinics proprietary 
marketing automation technology combined with the 
applied efforts of your strategy and creative teams to 
deeper educate your audience, nurture leads, better 
train your sales team, and report on ROI.

Marketers know their ultimate job is to increase revenue. 
Marketing automation can help by generating more and higher 
quality leads, which will eventually turn into new customers.
Glenster Report

Marketing Automation

Marketing automation replaces separate systems 
for email, web visitor tracking, lead scoring, nurture 
campaigns, campaign management and reporting with 
one solution that streamlines marketing processes and 
shares data with sales.
David Raab, Raab Guide

By increasing efficiencies through better 
qualifying leads and increasing effectiveness by 
ensuring sales efforts are more personalised and 
relevant, marketing automation enables sales 
teams to do what they do best – SELL.
Kristen Hambelton, VP of Marketing Neolane Inc.
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It’s hard to find things that won’t sell online.
Jeff Bezos, founder, Amazon

Turn likes into leads, Tweets into transitions. Social 
media is the underground plumbing to what is 
already your greatest source of quality business 
- word-of-mouth referrals. We use the popular 
social platforms to drive new business by deploying 
referral systems. Our social media team builds and 
executes holistically-informed strategies where 
social influencers produce and share branded 
assets, passing equity from their passionate, opt-in 
audiences to our clients. 

We activate across many different platforms 
(Instagram, YouTube, LinkedIn, Facebook, Pinterest) 
depending upon who your target audience is, 
and how you want to communicate with them. 
We are committed to evaluating the value of your 
commercial engagement relative to the rest of the 
media mix.

Social Influence

People influence people. Nothing influences people 
more than a recommendation from a trusted friend. A 
trusted referral influences people more than the best 
broadcast message. A trusted referral is the Holy Grail 
of advertising.
Mark Zuckerberg, Facebook

The internet has been the most fundamental change 
during my lifetime and for hundreds of years.
Rupert Murdoch
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360 Marketing Plans

Five Star Clinics invite you to experience all that 360 Marketing has to offer, with a subscription designed 
especially for you. Memberships available to suit every budget and individual situation. 

For Australian Clients: Prices quoted above exclude 10% Goods and Services Tax (GST)

Effective
12hrs/MONTH

Marketing Automation

Lead Nurturing

Ad Management

Email Marketing

Sales Conversion 
Assistance

ROI Reporting

Marketing Resources

Marketing Strategy

Creative

Communications

Paid Media Management

Search Engine 
Optimization

Personal Branding

Social Influence

Pay Monthly

$2,495 / MONTH*

Min. 12 Month Term

Pay Yearly

$26,945 / YEAR*

Save 10% 
$2,995

Competitive
20hrs/MONTH

Marketing Automation

Lead Nurturing

Ad Management

Email Marketing

Sales Conversion 
Assistance

ROI Reporting

Marketing Resources

Marketing Strategy

Creative

Communications

Paid Media Management

Search Engine 
Optimization

Personal Branding

Social Influence

Pay Monthly

$3,625 / MONTH*

Min. 12 Month Term

Pay Yearly

$36,975 / YEAR*

Save 15% 
$6,525

Performance
40hrs/MONTH

Marketing Automation

Lead Nurturing

Ad Management

Email Marketing

Sales Conversion 
Assistance

ROI Reporting

Marketing Resources

Marketing Strategy

Creative

Communications

Paid Media Management

Search Engine 
Optimization

Personal Branding

Social Influence

Pay Monthly

$5,995 / MONTH*

Min. 12 Month Term

Pay Yearly

$61,150 / YEAR*

Save 15% 
$10,790

Enterprise
100hrs/MONTH

Marketing Automation

Lead Nurturing

Ad Management

Email Marketing

Sales Conversion 
Assistance

ROI Reporting

Marketing Resources

Marketing Strategy

Creative

Communications

Paid Media Management

Search Engine 
Optimization

Personal Branding

Social Influence

Pay Monthly

$14,995 / MONTH*

Min. 12 Month Term

Pay Yearly

$152,950 / YEAR*

Save 15% 
$26,990
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Effective
12hrs/MONTH

Dedicated Marketing 
Director

12 Month Marketing 
Strategy

Website Design

Search Engine 
Optimization

Content Marketing

6 Email Newsletters

Lead Management 
System

Online Advertising

Reporting
 

Competitive
20hrs/MONTH

Dedicated Marketing 
Director

12 Month Marketing 
Strategy

Website Design

Search Engine 
Optimization

Content Marketing

8 Email Newsletters

Lead Management 
System

Online Advertising

Reporting

Limited Marketing 
Automations

Reputation Management

Performance
40hrs/MONTH

Dedicated Marketing 
Director

12 Month Marketing 
Strategy

Custom Website Design

Search Engine 
Optimization

Content Marketing

12 Email Newsletters

Lead Management 
System

Online Advertising

Reporting

Limited Marketing 
Automations

Reputation Management

Branding & Design

Video Production & 
Photography

Social Media Management

Limited Telephone  
Training

Enterprise
100hrs/MONTH

Dedicated Marketing 
Director

12 Month Marketing 
Strategy

Custom Website Design

Search Engine 
Optimization

Content Marketing

Unlimited Email 
Newsletters

Lead Management 
System

Online Advertising

Reporting

Unlimited Marketing 
Automations

Reputation Management

Branding & Design

Video Production & 
Photography

Social Media Management

Unlimited Telephone 
Training

How will my time be spent?
Here is how the average 360 Marketing client’s time is deployed each month. This is an example, clients are 
ultimately free to use their time in any combination they feel most suits their clinic in any month.
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Five Star Clinics are known for transforming clinics 
and driving profitable growth through its market-
leading 360 Marketing solution. 

We produce marketing for small and medium clinics 
that goes unchallenged. We understand it’s people 
who power the best results. This is something that 
cannot be automated and it can’t be faked. It’s what 
energizes a business with leads that will ultimately 
allow them to grow. 

What we offer is not just SEO, Content Marketing or 
Social Media. Digital Design or Web Development. 
DM or PR. It’s all that and more. Five Star Clinics are 
a one stop marketing provider that allows our clients 
to form greater relationships with their patients 
– eliminating the need for expensive advertising 
and marketing personnel. Delivering results is our 
currency. This requires a mix of imagination, human 
resolve and sharp strategy. That’s our magic.

About Five Star Clinics

Marketing is no longer about the stuff that you make, but 
about the stories you tell.
Seth Godin



Bryce Douglas
Communications Executive

Lachlan Gilmour
IT Development Executive

Emma Hilton
Creative Executive

Tristan Lal
Marketing Director

Edward Gray
Chief Information Officer

James Gray
Chief Executive Officer

Gregory Gray
Chief Operating Officer

Josh Guilar
Communications Executive

Edward King
Account Executive

Charlie Gray
Chief Marketing Officer

Stacey Morrison
Creative Executive

Peter Brennan
Digital Media Executive

Carolyn Gray
Chief Financial Officer

Stephen Gray
Chairman

Jasmine Walker
Marketing Director

Roxann Grover
Communications Executive



It is the people who figure 
out how to work simply in 
the present, rather than the 
people who mastered the 
complexities of the past, who 
get to say what happens in 
the future.
Clay Shirky, Author, Professor



Information current as of 1st January 2018. Offer is subject to change or termination at any time. Except as otherwise specified in the 360 Marketing 
Agreement, Membership Fees are non-refundable. Offer reflects business membership. Additional fees and taxes may apply. Membership is 
subject to terms and conditions of 360 Marketing Agreement. Different terms and conditions apply to different membership plans. Reservations 
for specific Marketing Directors and team members are subject to availability. Call Tracking, Phone Analytics, Web Development, Print Media 
and other member services may incur additional fees, may have limited availability and could be subject to additional terms and conditions. 360 
Marketing is subject to change. See www.surfpacific.com for more information. Surf Pacific is a registered trademark. © Copyright 2018, Surf 
Pacific Pty Ltd and Surf Pacific LLC. All rights reserved.

Start the conversation with us today.

In United States 888 261 6629  In Australia 1300 615 330 (or 07 5571 1161)  By email marketing@fivestarclinics.com

IN ASSOCIATION WITH

IS THERE A CHALLENGE YOUR CLINIC NEEDS HELP SOLvING?
WE’D LOvE TO DISCUSS HOW WE CAN HELP.

FIvESTARCLINICS.COM


